










TNS was the first organisation to provide a commercial RPD service back in 2005.  
Since then TNS Media Research has exported its audience insight on an international scale, 
supporting and influencing big business decisions all over the world.

Our global presence gives us the ability to operate a RaPiDView service anywhere in
the world. Today over 4 million households have already participated in our audience 
measurement services. Our reputation as unrivalled experts in the field of return path data 
continues to grow by the day.   

The Kantar Group 
TNS is part of Kantar, the world's largest research, insight and consultancy
networks. By uniting the diverse talents of more than 20 specialist
companies - including the recently-acquired TNS - the group aims to become
the pre-eminent provider of compelling and actionable insights for the
global business community. Its 26,500 employees work across 80 countries and
across the whole spectrum of research and consultancy disciplines, enabling
the group to offer clients business insights at each and every point of the
consumer cycle. The group's services are employed by over half of the
Fortune Top 500 companies. 

TNS Media Research
TNS Media Research provides internet, TV, and radio audience measurement
worldwide. The expertise and technology of this international operation
supports audience services in over 30 countries, including Norway, Denmark,
Canada, China, Russia, Spain, the UK and the US. TNS is at the forefront of
the latest techniques in digital audience measurement, involving set-top box
Return Path Data through its RaPiDView services. 

Getting started
TNS have developed a series of products 
that will enable operators to quickly and 
easily get a set of subscriber data. This will 
enable operators to make an informed 
decision on the type of service that is most 
suitable to them.

Extended services
In addition to providing operators with 
insights on how subscribers are using their 
television services, TNS is able to provide 
measurement techniques covering:

· Internet
· Mobile
· Purchasing habits
· Consumer satisfaction

This provides a unique opportunity to 
develop a complete set of single source data.
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