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Since the landmark decision by OPEC to triple oil prices over 30 years 

ago, the economic trend in the GCC and in Saudi Arabia has been 

increased affluence.
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With the introduction of commercial TV in 1987 and then especially satellite TV in 

1996, a whole new consumer perspective was born. Brands had the first true 

chance to connect with consumers.

Today, Saudi Arabia is undergoing rapid change as King Abdullah has endorsed 

many programs which are opening doors and options especially for women both 

inside and outside their homes. The momentum for change is building like never 

before.

The Saudi woman today is coming into her own, increasing individualism is 

often seen as the way forward. She is self-actualizing in all sorts of ways 

and redefining her roles in life. New expectations and aspirations bring into 

question all the relationships in her life, she is looking for relationships which 

can confirm her new ambitions. And those relationships include brand 

relationships.

This era of change is now well established, it is difficult to see it 

regressing. Now is the time for brands to reach out and connect with 

Saudi women and to bond with these new age consumers.


